
• Where do folks living around Codman Square do most of their shopping? How has the COVID-19 pandemic 
affected the frequency of neighbors shopping in Codman Square?

• What do folks want to see in Codman Square? What is there that they like, and what’s missing? What 
kinds of new businesses would their neighbors support?

• What aspects of the business district do locals think are most important to preserve?
• What do folks think about increasing the volume of business taking place in Codman Square? What 

are the highest priorities for the Codman Square community when it comes to commercial business 
improvements?

INTERVIEWS WITH BUSINESS OWNERS

COMMUNITY SURVEY WILL COLLECT DATA ON:

Codman Square Neighborhood 
Development Corporation 
in partnership with 

The Joseph E. Corcoran Center  
For Real Estate And Urban Action 
at Boston College

Second Church in 
Dorchester

America’s 
Food Basket

Dorchester
District Court

Daily Table
Grocery

Shawmut 
T Stop
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Codman Square
Health Center

Codman Square
Library

Talbot Ave 
T Stop

This project seeks to co-generate a community-grounded 
strategy to support and promote local business —
strengthening the community, improving economic 
mobility, and advancing quality of life for all residents.

PRIMARY RESEARCH AND ACTION QUESTION: 

What is a healthy mix of retail 
and small business for the 
neighborhood?
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CODMAN SQUARE 
CENTRAL BUSINESS DISTRICT

KEY PLAN

1. D
ocument th

e economic tre
nds 

in Codman Square through 

surveys and interviews

3. Generate prototypes to quickly 

test opportunities for sustainable 

investment

Economic Development in Codman Square
Neil McCullagh, Taylor Perkins, Keyna Samuel, Charles Vlahakis

in partnership with

2. Validate and refute findings 

with the Codman Square 

community
“I’m in a good spot... it feels so 
local... feels like home, actually.”  
— Local Business Owner

“I feel good showing kids — I’m from the 
neighborhood, I created something in the 
neighborhood, everyone I work with looks like 
me, looks like us.” — Local Business Owner


